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EVOLUTII iN CERCETAREA
COMPETITIVITATII ECONOMICE
CA NOTIUNE MULTIASPECTUALA

Vadim MACARI, dr., conf. cercet., INCE

In articol sunt studiate cdteva din cele mai importante
ca proces §i notiune multiaspectuala. Este definitd
intreprinderea competitiva si se releva ca profitul devine
secundar ca importantd, comparativ cu capacitatea
concurentiald. Sunt cercetate anumite componente ale
competitivitatii intreprinderii: competitivitatea ofertei pe
piata; competitivitatea potentialului (resurselor)
intreprinderii; competitivitatea managementului;, competi-
tivitatea ideii manageriale. Autorul argumenteaza cd
eficienta activitatii antreprenoriale, ca reguld, ramdne
factorul cu cel mai mare aport la asigurarea, mentinerea si

businessului  (BCI),  competitivitate  a
competitivitate a potentialului  (resurselor)
competitivitate a managementului intreprinderii.

intreprinderii,
intreprinderii,

Introducere. A. Smith si D. Ricardo, cunoscuti ca autori
ai teoriei avantajelor ,,absolute” si ,relative”, in calitate de
criteriu principal de concurentad evidentiau factorul ..pret”.
La debutul sec. XX, Jaseph R. Schumpeter sublinia diferenta
principala dintre antreprenorii ce obtineau profit ca rezultat
al operatiilor speculative (in baza pretului) si cei ce obtineau
avantaje pe piatd in baza produsului inovational, adica
venitul lor era plata pentru inovatii [1].

in perioada postbelici, Michael Porter, cercetand si
problemele concurentei, a delimitat notiunile ,,pretul
produsului” si ,,utilitatea produsului pentru consumator”. El
a definit pe nou preferintele consumatorului: pretul marfii el
a inceput sa-1 lege cu calitatea sa, cu unicitatea marcii
comerciale, designul si cu alte calitati care nu pot fi numite
exclusiv ,,de pret”. M. Porter accentua rolul inovatiilor, al
cresterii calificarii lucratorilor, rolul extinderii sectorului de
servicii intelectuale, al influentei politicii de stat, adicé rolul
acelor factori ce nu tin de pret [2].

Continutul de bazi. In anii 80-90 ai sec. XX factorii
concurentei au inceput a fi divizati in ,.duri” si ,.elastici”. La
primul grup erau atribuiti factorii traditionali ca pretul,
ponderea intreprinderii pe piatd, sustinerea directd de catre
stat s.a. La a doua categorie erau enumerate calitatea
produsului, caracterul sdu inovational si unicitatea, designul,
imaginea intreprinderii etc., care nu cadrau cu definitia
,cresterii  financiare”. Conform estimarilor Forumului
Economic Mondial, actualmente 75% din competitivitate
sunt asigurate de factorii ,,fini”, ,,flexibili” si doar 25% — de
cei ,,duri” [3].

La 1inceputul sec. XXI au fost elaborate
concurentei  globale (GCI), indicele

indicele

competitivitatii
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Introduction. A.Smith and D.Ricardo, known as authors
of the theory of ,absolute” and ,relative” advantages,
distinguished the ,price” factor as the main competition
criterion. At the onset of XX™ century, Jaseph R. Schumpeter
highlighted the main difference between entrepreneurs
who make profits as a result of speculative operations (in the
basis of price) and those, who take market advantage in the
basis of the innovation product, i.e. their income was an
innovation fee [1].

In the postwar period, Michael Porter, while researching
competition issues, defined terms of ,product price” and
»utility of the product for the consumer”. He defined the
consumer preferences anew: he began to tie the price of the
commodity with its quality, trademark’s uniqueness, design
and with other qualities that cannot be called just those of
»price origin”. M.Porter emphasized the role of innovation,
increase workers' skills, expanding the intellectual services
sector, influence of the state policy, i.e. those factors, which
are not related to price [2].

The basic content. In 80-90s of XXth century, the
competition factors began to be divided into ,hard” and

elastic”. The first ones included the price, the market share
of the enterprise, direct state support and other traditional
factors. The second category included the product’s quality,
its innovative character and uniqueness, design, image of the
enterprise, etc., which did not frame the definition of
»financial growth”. According to estimates by the World
Economic Forum, 75% of the competitiveness currently are
provided by ,.fine”, ,,soft” factors and only 25% — by those
»tough” [3].
At the beginning of the XXIth century, there were
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businessului (BCI). De subliniat ca majoritatea criteriilor
GCI si BCI sunt reprezentati de indicatori nefinanciari:
calitatea institutelor, infrastructura, nivelul instruirii si
profesionalismul, eficienta pietei muncii, potentialul
inovational etc.

Ce este o intreprindere competitiva? In primul rand,
produsul intreprinderii trebuie s aibd o cerere relativ stabila
din partea consumatorului, sd fie solicitat din punct de
vedere social, iar intreprinderea si se bucure de increderea
partenerilor sai de afaceri. O mare importanta il are si
climatul social existent la intreprindere.

O intreprindere competitiva permite proprietarilor
(actionarilor) de a primi profit (dividende), managerilor — de
a avea o remunerare solida, iar muncitorilor angajati — de a
beneficia de locuri de munca si salariu decent.

Competitivitatea ca _categorie _social-economicd, in
ultimii 50 de ani, devine principalul indicator in aprecierea
eficientei activitatii de antreprenoriat.

Profitul devine secundar ca importantd, comparativ _cu
capacitatea concurentiald, afirmd economistul A.Biriucov.
Se poate obtine profit i fara a atinge competitivitatea, insa
aceste metode, ca reguld, au un caracter provizoriu, si, cel
mai frecvent, sunt legate cu businessul gri (tenebros) sau
iresponsabil. Daca profitul este legat cu preponderentd cu
tactica obtinerii ,,avantajului de moment”, atunci capacitatea
concurentiald este una din principalele conditii a dezvoltarii
durabile si pe termen lung , adicd constituie 0 componenta a

developed the Global Competitiveness Index (GCI) and the
Business Competitiveness Index (BCI). It should be
emphasized that most of the GCI and BCI criteria are

represented by non-financial indicators: quality of
institutions, infrastructure, level of training and
professionalism, labor market efficiency, innovation

potential, etc.

What is the competitive enterprise? At first, the
company’s product must have a relatively stable demand
from the consumer, should be requested from the social
point of view and the enterprise shoul enjoy the confidence
of business partners. The social climate existing at the
enterprise is of great importance as well.

A competitive enterprise allows owners (shareholders) to
receive income (dividends), managers — a solid
remuneration, employees — jobs and a decent salary.

In the last 50 years, the competitiveness as the socio-
economic category becomes the main indicator in assessing
the effectiveness of the entrepreneurship.

As the economist Biriucov A. says, profit becomes
secondary by its importance, compared to competitive
ability. One can gain profit without the competitiveness’
achieving, but these methods, as a rule, are the provisional
ones and mostly related with gray (shadow) or irresponsible
business. Whereas the profit is mainly linked to tactics to
obtain ,advantage of the moment”, the competitiveness is
one of the main conditions of long-term and sustainable

strategiei corporative.

Distribuirea profitului totdeauna joaca rolul factorului de
contrapunere a proprietarilor si angajatilor, in timp ce
competitivitatea poate deveni subiectul unui dialog
constructiv intre partenerii sociali. In fine, politica statului
de modernizare si inovare a economiei nationale trebuie sa

acest rationament autorul [1].

Profitul, in ultima instantd, este rezultatul compararii
costurilor cu efectele obtinute. Importante sunt mijloacele,
metodele, instrumentele cu ajutorul carora a fost obtinut

development, that is a component of corporate strategy.

Profit sharing always plays the role of contraposition
factor of the owners and employees, while the
competitiveness may become the subject of a constructive
dialogue between the social partners. Finally, the author
concludes that the state policy of modernization and
innovation of the national economy must be based on tasks
to ensure competitiveness [1].

Ultimately, the profit is the result of the comparison of
the costs with the obtained effects. Means, methods, tools,
which helped to obtaine the profit, are important. The

profitul. Intreprinderea e doar un mijloc al proprietarului de
a-si atinge scopul. Dar pentru aceasta e necesar de a
schimba, intr-o mare masura, formele si metodele activitatii
antreprenoriale. Anume n acest context apare necesitatea
obiectivd de a considera competitivitatea in calitate de
criteriu principal al eficientei activitatii antreprenoriale [4].
Luand 1n calcul argumentele expuse, referitoare la

eficientei activitatii antreprenoriale, noi, totusi, consideram
cd aceastd tezd trebuie inversatd — eficienta activitatii
antreprenoriale, ca regula, ramane factorul cu cel mai mare

antreprenoriale, atat pe termen scurt, cat si pe termen lung.
Reiterand afirmatia noastrd de mai sus ca aceste doua
notiuni se afla intr-o stransa interconexiune §i au o zona
largd comuna de interferenta, totusi, in opinia noastra, aceste
doud fenomene si notiuni economice sunt relativ distincte.

enterprise is just a means of the owner to achieve the goal.
But in this scope, it is necessary to change greatly the forms
and methods of entrepreneurial activity. Namely in this
context, the objective need to consider competitiveness as
the main criterion of the effectiveness of entrepreneurial
activity, appears [4].

Taking into account the stated arguments relating to the
qualification of the competitiveness as the main criterion of
the entrepreneurship efficiency, we nevertheless believe that
this sentence should be reversed — the entrepreneurship
efficiency, as a rule, remains to be the factor of the greatest
contribution in the provision, maintenance and enhancing
the competitiveness of a business, both in short and long
term.

Reiterating our above statement that these two notions
are in close interconnection and interference, however, in
our opinion, these two economic phenomena and concepts

Competitiveness (including the efficiency) includes

Competitivitatea  (inclusiv___ eficienta) sunt _ niste | are quite distinct.
proprietati ale produsului (serviciului) unei anumite
intreprinderi care creeazd sau nu (in cazul, cand

competitivitatea este sub nivelul cerintelor cumparatorului)
premise pentru ca acest produs sa fie vandut pe piatd. Cu cat

some properties of the product (service) of a particular
enterprise, which create or not (in case the competitiveness
is below the requirements of the buyer) premises for this
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are mai mari sanse de a fi vandut profitabil pe o piata libera,
in conditiile unei concurente oneste. Evident, este valabild si
afirmatia inversa.

Or, nivelul finalt si sporirea eficientei produsului
(Intreprinderii, ramurii, regiunii), indiferent de mijloacele,
metodele, instrumentele legale cu ajutorul cirora au fost
obtinute, ramane factorul central si aproape permanent al

respective.

Unul din conceptele competitivitatii intreprinderii, ce
meritd de a fi studiat, trebuie considerat cel elaborat de
savantul economist rus, V. D. Scardun [5], care a cercetat
cateva din principalele aspecte ale competitivitatii
intreprinderii.

Competitivitatea intreprinderii, In cel mai larg sens,
autorul o defineste ca si capacitatea de a-si realiza scopurile
proprii  In  conditiile contra-actiunii  concurentilor.
Masuritoarea competitivitatii intreprinderii este ,,coraportul
puterilor” dintre o iIntreprindere si concurentii sdi principali
pe piatd — asa numitul ,,grup strategic”.

Competitivitatea intreprinderii se defineste ca si
capacitatea sa de a-si desfiasura (in raport cu realizarea
scopurilor puse) activitatea in conditiile concurentei pe
parcursul unui timp anumit.

Competitivitatea este o proprietate multidimensionala,
determinatd de multiaspectualitatea concurentei. Aceasta
inseamnd cd managementul intreprinderii trebuie sa ia in

cont, concomitent, toti factorii concurentiali,
interdependenta lor si timpul.

Principalele  proprietati ale  competitivitatii ~ sunt
caracterul relativ_si dinamic. Ca bazi de estimare a

product to be sold on the market. The higher the level of
competitiveness is, the more likely the product is to be sold
profitably in a free market, in terms of fair competition.
Obviously, the reverse statement is also true.

But the high and increasing efficiency of the product
(enterprise, industry, region), regardless of the means,
methods and legal instruments by which they were obtained,
remain the central and almost permanent factor of
competitiveness, which can face competition in respective
markets.

One of the enterprise competitiveness concepts, which
deserves to be studied, is one developed by the Russian
economist V.D. Shcardun [5], who investigated some of the
main aspects of the enterprise’s competitiveness.

The competitiveness of the enterprise, in the broadest
sense is defined by the author as the ability to achieve own
goals in terms of the competitors’ counter-action. The
enterprise competitiveness’ measurement is ,,the correlation
of powers” between a company and its main competitors on
the market — the so-called ,,strategic group”.

The enterprise competitiveness is also defined as the
ability to carry out (for the achievement of the set goals) the
activity in the conditions of competition during a particular
period of time.

Competitiveness is a multidimensional property,
determined by multiple aspects of competition. This means
that the management of the enterprise should take into
account simultaneously all competitive factors, their
interdependence and time.

The main properties of the competitiveness include the
relative and dynamic character. As a basis for the
competitive advantages’ estimation, enterprise purposes

avantajelor concurentiale servesc scopurile intreprinderii, pe
care le poate realiza, tindnd cont de mediul extern.

Totalitatea schimbdrilor structurale si functionale la
intreprindere si gestionarea lor, de obicei, se numeste
dezvoltare (crearea de avantaje concurentiale). Variantele
dezvoltarii depind de mediul extern. Procesul dezvoltarii e
orientat spre formarea  potentialului intreprinderii —
totalitatea resurselor sale utilizate pentru solutionarea
problemelor, pe care intreprinderea e capabila de a le rezolva
cu un rezultat acceptabil.

Astfel, utilizind notiunea de potential, e posibil de
divizat activitatea intreprinderii in doud componente:
dezvoltarea (crearea avantajelor concurentiale) si activitatea
cu scop bine determinat. Competitivitatea e in permanenta

serve, which can be achieved, taking into account the
external environment.

The totality of structural and functional changes at the
enterprise and their management, usually is called the
development (creating competitive advantages). Variants of
the development depend on the external environment. The
development process is aimed at the training of the
company’s potential, i.e. all its resources used to solve
problems that the company is able to solve with an
acceptable result.

Thus, using the concept of potential, it is possible to split
the enterprise’s activity in two parts: the development (the
competitive advantages’ creation) and the activity with well
defined purpose. The competitiveness is permanently

insuficientd, ceea ce genereaza un motiv stimulator. Unicul
avantaj concurential stabil este miscarea permanenta inainte,
inovatiile permanente in toate sferele de activitate.
Competitivitatea mentinutd in conditiile curente pe piata este
calea evolutionistd, iar prin previziune §i actiune activa
asupra mediului extern cu ajutorul inovatiilor este calea

ofertei pe piata si a resurselor intreprinderii.

Componente ale competitivititii sunt: 1)
competitivitatea ofertei pe piatd; 2) competitivitatea
resurselor intreprinderii; 3) competitivitatea manage-
mentului; 4) competitivitatea ideii manageriale (viziunii) [5].

1) Competitivitatea ofertei pe piatd determina
competitivitatea curentd a Intreprinderii. Pentru pietele—

insufficient, this generates a stimulatory motif. The only
stable competitive advantage is the permanent movement
forward, permanent innovations in all spheres of activity.
The competitiveness, maintained in current market
conditions is the way of evolution, but the foresight and
active action on the external environment by innovations is
the way of innovations. The main thing is to assess the
competitiveness of the market supply and resources of the
enterprise.

Components of competitiveness are the following: 1) the
competitiveness of market supply; 2) the competitiveness of
resources of the enterprise; 3) management competitiveness;
4) competitiveness of management idea (vision) [5].

1) The competitiveness of market supply determines the
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marketing contemporane este caracteristicd concurenta nu a
produselor firmelor, ci a asigurarii suplimentare a productiei
lor — ambalaj, servicii, reclama, consultari pentru clienti,
finantare, specificul livrarii, servicii de stocare etc. [6], adica
ceea ce determind utilitatea (convenabilitatea) achizitiei
cumparatorului.

2) Competitivitatea pe termen lung a intreprinderii se
determind de competitivitatea resurselor disponibile
(potentialul 1intreprinderii). Avantajele de resurse ale
intreprinderii fata de concurenti au importantad doar daca
corespund conditiilor curente de pe piata.

3) Mentinerea resurselor in corespundere cu conditiile
pietei si utilizarea lor corectd in procesul concurentei sunt
determinate de competitivitatea managementului intreprin-
derii, care trebuie perfectionat in ritmul cerut de piata.

4) Elementul de baza si liant al aspectelor examinate ale

care include conceptul despre produsul intreprinderii, despre
modul de satisfacere a necesitatilor clientilor, despre
mentinerea si dezvoltarea intreprinderii. Combinarea reusita
a acestor componente determind competitivitatea ideii
antreprenoriale, cel mai important criteriu al careia este
eficienta sa sub aspectul perspectivelor de piata.

Daca e sa apreciem competitivitatea ofertei, atunci

current competitiveness of the enterprise. For contemporary
marketing markets it is typical a competition of not the
firms’ products, but of additional assurance of their
production — packaging, services, advertising, customer
consultation, financing, specific delivery, service storage
facilities etc. [6], which causes the utility (convenience) of
the purchase by a buyer.

2) Long term competitiveness of the enterprise is
determined by the competitiveness of available resources
(enterprise’s potential). Enterprise resource advantages over
competitors are important only if they meet the current
market conditions.

3) Maintainance of resources according to market
conditions and their proper use in the competition process
are determined by the competitiveness of enterprise
management, which should be improved in pace demanded
by the market.

4) The basic element and the binder of considered
aspects of competitiveness is the competitive entrepreneurial
idea, which includes the concept of the enterprise’s product,
of how to meet the needs of customers, of maintenance and
development of the company. Successful combination of
these components determines the competitiveness of
entrepreneurial idea, the most important criterion of which is
its effectiveness in terms of market prospects.

intreprinderii presupune ca oferta este competitivd, daca
intreprinderea are pe segmentul dat de consum una sau mai
multe caracteristici _de consum mai bune, decat ale
marfurilor analogice.

Pentru aprecierea ofertei produsului trebuie determinati
lista caracteristicilor care determind importanta acestuia
pentru segmentul de consum vizat, problemele carora se
solutioneazad in timpul procedurii de segmentare a pietei si
alegerii strategiei de pozitionare a intreprinderii.

Metodele optimizarii multicriteriale permit de a construi
un indicator integral, ce reflecta vectorul caracteristicilor

If we consider the offer’s competitiveness, then the
approach type marketing of company competitiveness
definition _implies that the offer is competitive, if the
business has on consumer segment one or more consumer
characteristics better than analog commaodity.

To assess the product supply, must be determined the list
of characteristics that determine its importance for targeted
consumer segment, which problems are solved during the
process of market segmentation and the choice of
positioning strategy of the company.

Multicriterial optimization methods allow to build an

exprimate in marime de scard, comoda pentru comparare.

ponderatd a estimarilor caracteristicilor ofertei produ-
catorului concret [5].

In literatura de specialitate este examinatid abordarea
formarii ofertei complexe a produsului firmei pe piata [7].
Oferta produsului se descrie cu ajutorul a trei grupuri de

integrated indicator, which reflects the characteristics vector
expressed in scale size, convenient for comparison. Integral
indicator of competitiveness is calculated as the weighted
sum of the estimates characteristics of a specific
manufacturer offer [5].

In the literature is examined the approach of the complex
product supply formation of company on the market [7].

caracteristici de consum: de produs, informational si de

oferta sa pe piatd este determinatd de existenta bazei
competitive a 1insasi intreprinderii si de interdependenta
imaginii intreprinderii cu oferta sa pe piata.
Metoda  aprecierii competitivitdtii  potentialului
(resurselor) intreprinderii include 5 etape de estimare:
determinarea componentei grupului concurentilor; cautarea
scopurilor ce se intersecteaza si a posibilelor conflicte legate
de atingerea lor; determinarea caracterului concurentei si
analiza influentei mediului extern asupra schimbarii sale
(competitivitatea intreprinderii creste atunci, cind ea
depaseste viteza cresterii pietei, adicd a concurentilor);
determinarea indicatorilor ce caracterizeaza competitivitatea
potentialului Intreprinderii la diferite nivele.
Competitivitatea ,,de supravietuire” este caracterizata de
cei mai simpli indicatori financiar-economici, iar mentinerea

Offer product described by three groups of consumer
characteristics:  product, information and  service.
Interdependence of enterprise competitiveness with its offer
on the market is determined by the existence of a
competitive base of the company itself and the
interdependence of company image with its offer on the
market.

The method of competitiveness potential (resources)
appreciation of the enterprise comprise 5 stages of
estimation: determining the composition of the group
competitors; search of the intersecting goals and possible
conflicts related to their achievement; determining the nature
of competition and analyze its influence on changing
external environment (enterprise competitiveness will
increase when it exceeds the market growth rate, i.e.,
competitors); determining indicators characterizing the
potential enterprise competitiveness at different levels.
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sa pe termen lung necesitd utilizarea indicatorilor de
marketing [5].

Aprecierea integrald a Intreprinderii si a concurentilor
conform tuturor factorilor-cheie de succes ofera o idee
generala despre pozitiile concurentiale si cauzele principale
ale acestei pozitii pe termen lung [8].

in fine, cel mai inalt nivel in aprecierea competitivitatii il
ocupd indicatorii ce caracterizeaza gradul strategic al
intreprinderii — indicatorii valorii actiunilor si ai atractivitatii

Competitiveness "survival" is characterized by the
simplest financial and economic indicators, and its long-term
maintaining requires marketing indicators [5].

Full appreciation of the company and competitors
according to all success key factors, gives a general idea of
competitive positions and the main causes of this long-term
positions [8].

Finally, the highest level in assessing competitiveness is
occupied by indicators characterizing strategic level of the

ei_investitionale. Gradul de competitivitate a Intreprinderii
este caracterizat si de ponderea sa de facto pe piata (a
vanzarilor).

Competitivitatea managementului _unei Intreprinderi
concrete poate fi tratatd ca o oarecare superioritate calitativa
comparativ cu managementul firmelor concurente. Calitatea

company — indicators of shareholder value and its
investment attractiveness. The competitiveness level of the
enterprise is characterized also by its actual market share
(sales).

The management competitiveness of a concrete
enterprise can be treated as some qualitative superiority in

managementului [9] se defineste de catre asa numitul

.potential organizatoric al intreprinderii”. Succesul
activitatii firmei depinde de promtitudinea reactiei sale la

comparison with competitors management. Quality
management [9] is defined by the so-called "organizational
potential of the enterprise™. The success of the company

schimbarea mediului _extern prin viteza si gradul
schimbarilor radicale interne necesare. Masurarea
coordondrii componentelor potentialului organizational

poate furniza

intreprinderii [5].
Savantul rus H.A. Fashiev a studiat mai mult de 30 de

definitii _ale categoriei notiunii de ,.competitivitate” a

ideea despre calitatea managementului

depends on the promptness of its response to the changing
external environment by the speed and degree of internal
radical necessary changes. Measuring coordination of the
organizational potential components can provide idea about
the quality of enterprise management [5].

Russian scientist Fashiev H. A. studied more than
30 definitions of more than 33 authors of the notion category

intreprinderii a mai mult de 33 de autori. Autorul si-a pus ca

of company "competitiveness”. The author set as a goal to

intreprinderii si formularea unei definitii ce va tine cont de
carentele depistate.

Toate definitiile si autorii respectivi sunt introduse intr-
un tabel. Definitiile notiunii sunt clasificate in 3 grupe:
a) care caracterizeaza activitatea interna si externd a firmei,
fara a fi implicata marfa; b) care se bazeaza numai pe marfa

activitatea de productie a subiectului.

Conform Legii Federatiei Ruse despre concurentd,
aceasta caracterizeazd competitia subiectilor economici,
cand actiunile lor de sine statatoare limiteaza posibilitatea
fiecarui dintre ei ca, in mod unilateral, sa actioneze asupra
conditiilor generale de circulatie a marfurilor pe piata
respectiva de marfuri.

In baza analizei comparative ale definitiilor

""" autorul formuleazd 10 concluzii, care
vizeaza notiunea datd. Ca concluzie generald, autorul afirma

analyze the known definitions of the enterprise
competitiveness and formulate a definition that will take into
account the identified shortcomings.

All definitions of the competitiveness and these authors
are entered in a_table. The definitions are classified into
3 groups: a) that characterize internal and external activities
of the company, without involving the products; b) based
solely on the commodity as part of competitiveness;
c) combining commodity and production activity of the
subject.

According to Russian law "On competition", competition
characterizes the competition of the economic agents when
their individual actions limits the ability of each of them, as
unilaterally, to act upon the general conditions of goods
movement on that market of goods.

Based on a comparative analysis of 10 definitions of
competitiveness, the author make 10 conclusions aimed this
notion. As a general conclusion, the author states that there

cad nu existd o definitie a competitivititii intreprinderilor,

is no definition of the enterprises competitiveness, which

care ar fi general acceptatd, care i-ar satisface pe toti
participantii in relatiile de piata si ar contribui la elaborarea
metodelor solutionarii problemelor sale de gestionare.

Tindind cont de cele expuse, autorul a definit
competitivitatea intreprinderii ca superioritatea ei, apreciata
de subiectii mediului extern, pe segmentele selectate ale
pietei, comparativ cu concurentii, in momentul dat de timp,
atinsa fara a aduce pagube celor ce o inconjoara, determinata
de competitivitatea marfurilor sale concrete si de nivelul
potentialului  sdu  concurential, care caracterizeaza
capacitatea sa in prezent si in viitor de a elabora, fabrica,
deservi si vinde marfuri (servicii), superioare celor analoage,
conform criteriului pret/calitate [10].

Apreciind aceasta definitie ca corectd in fond, noi

would be generally accepted, that would satisfy all
participants in market relations and contribute to the
development of methods to solve their problems.

Given the above, the author has defined the company's
competitiveness as its superiority appreciated by the subjects
of external environment on selected segments of the market,
compared with competitors, in a specific period, achieved
without damage to those surrounding it, due to
competitiveness of its concrete goods and its potential
competition that characterizes its present and future ability
to develop, manufacture, sell and serve the goods (services)
superior to analogous, according the criterion price/
quality [10].

Considering this definition as correct, we believe that it

consideram ca i ea are unele carente.

has some drawbacks.
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In primul rand, e evidenta intentia autorului de a formula
o definitie cidt mai completd. De aici este iminent si
inevitabil volumul mare si greoi al definitiei. Dar acest lucru
e explicabil: daca definitia e concisd, ea pierde in precizie,
iar daca se vrea complexa, definitia devine, in mod obiectiv,
voluminoasa.

in al doilea rénd, in definitie nu se tine cont de faptul, cd
competitivitatea 1intreprinderii date este o proprietate
relativd: pe piatd sunt totdeauna Intreprinderi cu
competitivitatea superioard, medie (intermediard), joasa si
intreprinderi necompetitive. Ca rezultat al confruntdrii pe
piatd a ofertei totale a marfii respective si a celor analoage
cu cererea totald a tuturor acestor intreprinderi, ele obtin
respectiv, supraprofit, profit mediu, profit mic si pierderi. De
aici reiese cert, ca superioritatea (din definitie) nu poate fi
realizatd fard a aduce pagube celor ce o Inconjoard (restul
intreprinderilor ce sunt prezente cu aceleagi marfuri pe
piatd). Profit maxim obtin intreprinderile cu competitivitatea
superioard, iar celelalte obtin profit mediu, mic sau pierderi.
Acest fenomen este indispensabil §i obiectiv pentru piata si
economia de piata concurentiala.

in al treilea rand, superioritatea marfii, de pe acelasi
segment al pietei, pentru cumpdritor poate fi apreciatd nu
numai conform criteriului pret/calitate, ci si conform
criteriului pret/unitate de utilitate a marfii.

in fine, in al patrulea rand, competitivitatea intreprinderii
nu este definitd ca atare, ci prin intermediul nivelului

Concluzii. in perioada postbelici, Michael Porter,
cercetdnd si problemele concurentei, a delimitat notiunile
pretul  produsului” si utilitatea produsului pentru
consumator”. In anii 80-90 ai sec. XX factorii concurentei
au inceput a fi divizati in ,,duri” si ,.elastici”. La inceputul
sec. XXI au fost elaborate indicele concurentei globale

Se determind: ce prezintd o intreprindere competitiva.
Competitivitatea ca categorie social-economica, in ultimii 50
de ani, devine principalul indicator in aprecierea eficientei
activitatii de antreprenoriat. Profitul, afirmd unii savanti,
devine secundar ca importantd, comparativ cu capacitatea
concurentiald. Mai importante devin mijloacele, metodele,

First, it's obvious the author's intention to present a more
complete definition. Here is imminent and inevitable the big

volume of the definition. But this is understandable:
if the definition is concise, it loses precision, and
if it comprehensive, definition becomes objectively
voluminous.

Secondly, the definition does not take into account the
fact that enterprise competitiveness is a relative property: on
the market are enterprises with high competitiveness,
medium (intermediate), low and uncompetitive businesses.
As a result of the confrontation on the market of the total
supply of the commodity and those analogous, with the total
demand of all these companies, they obtain respectively
overprofit, average profit, small profit or loss. Hence,
superiority (from the definition) can not be achieved without
damage to those surrounding it (other enterprises that are
present in the market with the same goods). Obtain
maximum profit enterprises with high competitiveness and
other achieve average, small profit or loss. This phenomenon
is indispensable and objective to market and competitive
market economy.

Third, the superiority of a commodity on the same
market segment, for the buyer can be appreciated not only
by the criterion price/quality, but also by the criterion
price/ utility.

Finally, fourth, enterprise competitiveness is not defined
as such, but through the competitiveness of its goods, which
exposes on the market.

Conclusions. In the postwar period, Michael Porter,
studying competition issues, had delimited terms
"product price™ and "utility of the_product for the consumer".
In 80-90s years of XXth century, competition factors began
to be divided into "hard" and "elastic". At the beginning of
XXI  century there were developed the Global
Competitiveness Index (GCI), the Business Competi-
tiveness Index (BCI).

What is the competitive enterprise? Competitiveness as
socio-economic category, in the last 50 years, becomes the
main indicator in assessing the effectiveness of
entrepreneurship. Profit, in opinion of some scholars,
becomes secondary in importance compared to competitive

instrumentele cu ajutorul cdrora a fost obtinut profitul. De
aici — si opinia de a considera competitivitatea in calitate de

ability. It matters the means, methods, tools with which
profits was obtained. From here comes the opinion to

criteriu principal al eficientei activititii antreprenoriale. Noi,
totusi, consideram cd eficienta activitatii antreprenoriale, ca
reguld, ramane factorul cu cel mai mare aport la asigurarea,

pe termen scurt, cat si pe termen lung.

Unul din conceptele competitivitatii intreprinderii ce
meritd atentie trebuie considerat cel elaborat de savantul
economist rus V. D. Scardun [5], care a cercetat cateva din
principalele aspecte ale competitivitatii intreprinderii si care
sunt expuse in prezentul articol. Unicul avantaj concurential
stabil este miscarea permanentd inainte, inovatiile

consider competitiveness as the main criterion of efficiency
entrepreneurship.  We, however, believe that the
effectiveness of entrepreneurial activity, as a rule, remains
the factor with the greatest contribution to ensuring,
maintaining and enhancing the competitiveness of business,
both short and long term.

One of the concepts of the enterprise competitiveness
that deserve attention, should be considered that developed
by the Russian scientist, Shcardun V.D. [5], who
investigated some of the main aspects of enterprise
competitiveness and are presented in this article. The only

permanente in toate sferele de activitate. Principalul este

stable competitive advantage is the permanent movement
forward, permanent innovations in all spheres of activity.
The main is the assessing supply of the market
competitiveness and the enterprise’s resource.

Integral indicator of competitiveness is calculated
as the weighted sum of the estimates manufacturer offer
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sunt: 1) competitivitatea ofertei pe piata; 2) competitivitatea
resurselor intreprinderii; 3) competitivitatea mana-
gementului; 4) competitivitatea ideii manageriale (viziunii)
[6]. Metoda aprecierii competitivtatii potentialului
(resurselor) intreprinderii include 5 etape de estimare Cel

indicatorii ce caracterizeaza gradul strategic al Intreprinderii
— indicatorii _valorii actiunilor si ai atractivitatii _ei
investitionale. Calitatea managementului [9] se defineste de
catre aga humitul ,,potential organizatoric al intreprinderii”.

characteristics. Competitiveness components are: 1) the
competitiveness of market supply; 2) the competitiveness of
resources of the enterprise; 3) management competitiveness;
4) competitiveness of management idea (vision) [5].
The method of competitiveness enterprise potential
(resources) appreciation includes 5 stages of estimation. The
highest level in assessing competitiveness is occupied by
indicators that characterize the strategic level of the
company — indicators of shareholder value and its
investment _ attractiveness. Quality management [9]

H.A.Fashiev a definit competitivitatea intreprinderii ca
superioritatea ei, apreciatd de subiectii mediului extern, pe
segmentele selectate ale pietei, comparativ cu concurentii, in
momentul dat de timp, asiguratd fard a aduce pagube celor
ce o Inconjoara, determinatd de competitivitatea marfurilor
sale concrete si de nivelul potentialului sdu concurential,
care caracterizeazd capacitatea sa In prezent si viitor de a
elabora, fabrica, deservi si vinde marfuri (servicii),
superioare celor analoage, conform criteriului pret/calitate.
Apreciind aceastd definitie ca corecta in fond, noi
consideram ca si ea are unele carente care sunt specificate
in articol.

is defined by the so-called "organizational potential

Fashiev H. A. defined enterprise competitiveness as its
superiority, appreciated by the subjects of the external
environment, on selected segments of the market, compared
with competitors in a point of time, without damage to that that
surrounds it, determined by the competitiveness of its goods
and the competitive potential, characterizing present and future
capacity to develop, manufacture, sell and service the goods
(services) superior that of analogous, according to the criterion
price / guality. Considering this definition as correct, we believe
that it has some deficiencies that are specified in the article.
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